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Dear Friends,
 

Now that the dust has settled from this year’s CUNA Governmental Affairs 
Conference (GAC) on Feb. 21-25, we want to extend a sincere thank you to all 
those who made it such a memorable event. The GAC once again was a suc-
cess as we celebrated and advanced the credit union mission as one. 

This special edition of Credit Union Magazine celebrates our work together.
In a sense, the end of this year’s GAC in Washington, D.C., ushers in the 

beginning of a new chapter for the credit union movement. To meet the 
expectations of our members, to create a strong value proposition, and to pro-
vide clear transparency, the CUNA/league system must evolve so that we can 
continue to support, protect, unify, and advance our collective purpose.

Nothing better illus-
trates our commitment 
to that mission than our 
work on Capitol Hill. 
Advocacy is at the heart 
of what we do, and we’re 
proud of the thousands of 
credit union activists who 
visited the Hill to urge 
lawmakers to support leg-
islation that will foster a 
favorable operating envi-
ronment for credit unions 
and will allow us to better 
serve our members. 

It was an important demonstration of the power of a singular credit union 
voice, but it can’t end there. Leveraging tools such as the Member Activation 
Program (MAP), we can keep credit union interests in the forefront of the 
minds of state and federal lawmakers all year long. If we can raise awareness 
of and celebrate our difference, and if we can convince Congress to abolish the 
one-size-fits-all regulations that strip us of that difference, we can disrupt the 
financial services marketplace and pull larger pieces of market share away from 
the big banks.

We won’t accomplish this vision unless we all play our part. If we remain 
unified, and if we remember how strong this movement can be when we stick 
together, Americans will increasingly choose credit unions as their best finan-
cial partners.

 
Thank you,
 
Jim Nussle,
CUNA president/CEO
 
Rod Staatz,
CUNA board chairman and president/CEO of SECU, Linthicum, Md.
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Daniel Pink, the best-selling author 
and well-known business expert, 
told a large audience of credit union 
advocates the sales environment 
in which they operate has changed 
more in the past 10 years than it did 
in the previous 100 years.

Pink launched the GAC by presenting the 
second annual ED (Filene) Talk, sponsored 
by the CUNA Councils and named in honor 
of credit union movement founder Edward 
Filene.

The sales revolution reflects the informa-
tion explosion, Pink said. That has created a 
shift from a world of information asymmetry,  
where the seller had more information than 
the buyer, to information parity between sell-
er and buyer.

That parity removes some of the power a 
seller formerly had over a buyer.

In the new environment, sellers can no 
longer simply be the route through which 
consumers access information—everyone has 
access.

Sellers must take on the role of information 
curators, using their expertise to make sense 
of the information for buyers. 

The information parity environment also 
requires another change in the traditional 
sales role, Pink said. It’s no longer sufficient 
for sellers to be problem-solvers because buy-
ers can usually find solutions on their own. 

The new skill required of sellers is prob-
lem-finding: discovering hidden problems for 
buyers and proactively identifying problems 
that could lurk in their future.

Research identifies three key personal qual-
ities that matter most in selling—whether 
you’re trying to move an idea, a product, or a 
service, Pink said. They are:

1. Attunement. Can you get out of your 
own head and see things from someone else’s 
perspective?

2. Buoyancy. Can you stay afloat in an 
ocean of rejection?

3. Clarity. Can you go from accessing to 
making sense of information? Can you be a 
problem-finder, not just a problem-solver?

KEYNOTER: DANIEL PINK

Can You Be a Problem-Finder?
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Nussle: Time to Be Aggressive

Stories Build Relationships
Advocacy isn’t rocket science: Tell 
your story and build relationships.

That’s the formula CUNA relies 
upon to press for legislation that allows 
credit unions to better serve their 
members—and the recipe credit unions 
should keep in mind during visits with 
elected officials, said Ryan Donovan, 
CUNA’s chief advocacy officer.

Donovan and other speakers deliv-
ered advocacy news during a General 
Session presentation:
 uRichard Gose, CUNA’s chief polit-

ical officer, underscored the value of 
educating 105 million credit union 
members to act as credit union  
advocates.

 uRich Meade, CUNA’s chief of staff 
and chief operating officer, stressed 
that the fight to protect credit unions’ 
tax status must be waged at the state 
level as well as nationally.

“When these bank attacks occur in 
states, they don’t happen in a vacu-
um,” Meade said. “If a change occurs 
in one state, you could quickly see 
Congress adopt that law.”
 uVincent Hui, senior director at Cor-

nerstone Advisors, shared results from 
a collaborative CUNA survey that 
revealed regulatory burden had a $7.2 
billion impact on credit unions in 2014 
alone—representing 80% of industry 
earnings and 5.9% of net worth.

It’s time for credit unions to stop 
being afraid of the big banks.

That was the strong message from 
CUNA President/CEO Jim Nussle 
during GAC’s opening General  
Session.

Some might say if credit unions are 
too bold, we’re going to wake up the 
bankers, Nussle said. 

“Can I just tell you something? 
They’re awake. They’re already awake. 
Nothing we’re doing this week is 
waking up any bankers,” he contin-
ued.

Instead of fearing those other 
financial institutions, credit unions 
must be bolder and more aggressive, 
Nussle said. That way, credit unions 
can grow and begin chipping away  
at big banks’ market share in a mate-
rial way.

One critical way credit unions can 
gain more market share is by becom-
ing the same type of disruptors that 
have recently turned other industries 
on their ears, Nussle explained.

Companies such as Uber and Ama-
zon are spurring massive change in 
their respective industries, and credit 
unions have the ability to assume 
a similar identity, he said. “Credit 
unions are, and need to be, the dis-
ruption in the financial services mar-
ketplace that Americans are searching 

for,” Nussle said. “This is probably 
one of the biggest challenges we have 
ahead of us.”

“Are we Uber—or are we taxis? Do 
we want to be the disruptor or do we 
want to be disrupted?” he added. “I 
want us to be the disruptors to the 
100 biggest banks in the country that 
have 75% of the market share right 
now and that are ripe for stealing that 
market share.”
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His curiosity piqued, award-win-
ning broadcast journalist Ted 
Koppel asked many pertinent orga-
nizations and government agencies 
a seemingly straightforward ques-
tion: What’s our nation’s plan in 
the event of a successful cyberattack 
on our tenuously defended electri-
cal grid?

Koppel, whose journalism career spans 
more than five decades, contacted the U.S. 
Department of Homeland Security, the Fed-
eral Emergency Management Agency, and 
the Red Cross, among other groups. The 
response shocked him.

“There is no plan,” Koppel told GAC 
attendees during his General Session key-
note. “There are plans for hurricanes, bliz-
zards, earthquakes, and droughts, but this is 
a unique threat to the United States.”

In his book “Lights Out: A Cyberattack, 
a Nation Unprepared, Surviving the After-
math,” Koppel sounded the alarm about the 
probability of an Internet-based attack on 
one of the nation’s three power grids.

This “cyber Pearl Harbor” could leave tens 
of millions of Americans without electricity, 
running water, plumbing, the ability to com-
municate, and other necessities for weeks 
and even months, according to Koppel.

Clearly, that attack could also cripple cred-
it unions and other financial institutions.

“The Internet is an extraordinary inven-
tion that has changed our lives,” Koppel said. 
“It’s also a weapon of mass destruction.”

To properly fight cyberterrorism from 
entities such as Russia, China, Iran, North 
Korea, or the self-proclaimed Islamic State, 
the U.S. must change the paradigm of its 
defense strategy, Koppel said.

“We’re accustomed to living in a world 
where existential threat was a nuclear attack. 
One thing we could always count on is we’d 
know within seconds where it was coming 
from,” Koppel noted. “But the business of 
attribution of a cyberattack is a whole other 
thing.”

KEYNOTER: TED KOPPEL

Beware a ‘Cyber Pearl Harbor’
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Looking for a way to turn innova-
tion and change from mere buzz-
words to fundamental operating 
principles at your credit union?

Instead of adding these responsibilities to 
your existing list of duties, create time for 
brainstorming business practices by scaling 
back the unnecessary complexity that infil-
trates many organizations, author and futur-
ist Lisa Bodell shared during her General 
Session keynote at GAC.

“I have this vision, this fundamental belief, 
that people get up in the morning want-
ing to do very important work. But we are 
drowning people with meetings and emails, 
and sometimes they become an excuse to 
not to do anything at all,” Bodell said.

“Instead of doing more,” she added, “I 
think sometimes we need to do less, to make 
room for change and innovation.”

To shake off the twin evils of complexity 
and complacency, Bodell recommended 
credit union leaders start asking staff tough 
questions about how to improve the organi-
zation, both immediately and with an eye on 
responding to disruptive forces in the future.

Consider questions such as:
 uWhat will your business do in the next 10 

years that it doesn’t do today?
 u In what unique ways can you market and 

sell your products?
Leaders must grant staff the permission 

and power to request those changes, said 
Bodell, author of “Kill the Company,” which 
recommends organizations question assump-
tions and challenge antiquated rules.

“Ask employees which rule they’d want to 
kill, and most often what they come up with 
aren’t rules—most of them will be annoy-
ances,” she said. “You’ll find a ton of quick 
wins that’ll help you change your culture 
right away.”

Simplifying your operation provides a 
competitive advantage, Bodell said. In this 
respect, credit unions’ relative lack of com-
plexity and members-first focus provide a leg 
up on other financial institutions.

“You make people feel worthy regardless 
of their worth,” Bodell said. 

KEYNOTER: LISA BODELL

Create Time to Make Changes
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“Just because we’re small doesn’t mean we’re irrelevant,” said Stephanie 
Sievers, CEO of Aneca FCU, Shreveport, La., and chair of the CUNA 
Small CU Committee. “Any credit union can be a disruptor.” 

Disruption Comes From All Sizes of CUs
During the Small Credit Union 
Roundtable at the GAC, members of 
the CUNA Small Credit Union Com-
mittee discussed the importance of 
growth and how:
 u Strong lending programs build 

lasting member relationships and 
healthy earnings, while solid market-
ing and promotions also boost loans.
 uCreating and maintaining strate-

gic plans are critical for small credit 
unions in an ever-changing operating 
environment.
 u Small credit unions can turn to 

resources such as the NCUA’s Office 
of Small Credit Union Initiatives and 
the Filene Research Institute. 

Also, Bob Hoel, senior scholar at 
Filene, gave an update on the Net-
work Credit Union Model initia-
tive—a growth strategy alternative to 
the traditional credit union merger 
process, which was introduced last 
year at GAC.
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During the 82nd Annual General 
Meeting, President/CEO Jim Nussle 
thanked exiting CUNA Board Chair-
woman Susan Streifel for her leader-
ship during “likely one of the most 
important periods in credit union and 
CUNA history.”

Nussle highlighted 2015’s positive 
gains made by the advocacy efforts 
of CUNA, state credit union leagues, 
and credit unions. 

On Capitol Hill, successes include 
modernization of privacy notifica-
tion requirements, allowing privately 
insured credit unions to join the 
Federal Home Loan Bank system, 
and establishing a framework to allow 
credit unions to better serve consum-
ers in rural areas.

“In addition, together we secured 
the first congressional oversight hear-
ing for [NCUA’s] budget in several 
years and had significant influence 
on the final version of NCUA’s risk-
based capital rule,” he said.

He also noted state-level legislation, 
in which a successful outcome was a 
“direct result of CUNA/league collab-
oration and interdependence.”

“CUNA’s purpose is to support, 
protect, unify, and advance the cred-
it union movement,” Nussle said. 
“With fierce, 360-degree advocacy, 
we remove barriers between credit 
unions and their members, create 
awareness of the credit union differ-
ence, and foster service excellence 

so credit unions can continue to be 
Americans’ best financial partners.”

Rod Staatz, president/CEO of 
SECU, Linthicum, Md., was elected 
chairman. He succeeds Streifel, presi-
dent/CEO, Woodstone Credit Union, 
Federal Way, Wash.

Other CUNA board officers elected:
 uVice chair: Patrick Jury, president/

CEO, Iowa Credit Union League, Des 
Moines, Iowa;
 u Secretary: Maurice Smith, presi-

dent/CEO, Local Government Federal 
Credit Union, Raleigh, N.C.;
 uTreasurer: Brett Martinez, presi-

dent/CEO, Redwood Credit Union, 
Santa Rosa, Calif.; and 
 uAt-large member: Troy Stang, pres-

ident/CEO, Northwest Credit Union 
Association, Seatac, Wash.

Outgoing CUNA Board Chairwom-
an Susan Streifel called upon credit 
union advocates to “set high expec-
tations for our great association,” but 
also to “share the responsibility in its 
performance.”

Streifel, president/CEO of Wood-
stone Credit Union, Federal Way, 
Wash., stressed a theme of unity in 
her General Session address.

“Our engagement and participation 
is a core component of what CUNA 
ultimately does, and that’s what sets 
CUNA apart” from other groups in 
the credit union movement, she said. 

Streifel lauded the leadership of 

CUNA President/CEO Jim Nussle, 
noting that in “one short year” he  
has created a “clear strategic plan, 
complete with measurable—and 
bold—goals.”

AGM: Positive Gains in 2015

Streifel: Set High Expectations

Sen. Joe Donnelly, D-Ind.

Rep. Andy Barr, R-Ky.

LEGISLATORS

Activism with federal policymakers 
is very important, Barr told CUs. 
Advocating with Congress helps 
CUs “best serve their members,” 
the House Financial Services Com-
mittee member said, adding, “Your 
advocacy work with CUNA makes 
a profound difference” in building 
personal relationships with law-
makers, who then see that CUs 
care about issues.

Donnelly, a CU member for the 
past 43 years, advised that the 
best way to get legislation passed 
is to come to Washington, D.C., and 
talk to legislators. He also thanked 
CUs for providing American fam-
ilies the opportunity to achieve 
their dreams by offering affordable 
home, auto, and student loans. 
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Republican strategist and television 
analyst Mike Murphy said he’s more 
likely to win an Olympic gold medal 
in gymnastics than vote for former 
Secretary of State Hillary Clinton for 
president.

Meantime, Democratic counterpart 
Paul Begala—who helped Bill Clin-
ton win the White House in 1992—
believes Hillary Clinton represents 
our “best hope at growing the econo-
my in a math-based world.”

But this political odd couple agreed 
strongly on one point: An electorate 
seeded with anger has wreaked havoc 
on this campaign cycle, Murphy and 
Begala said during a point-counter-
point discussion.

From that anger has emerged the 
possibility of a November showdown 
between someone Murphy described 
as an “avowed socialist” in U.S. Sen. 
Bernie Sanders, D-Vt., and Begala’s 
characterization of “a foul-mouthed, 
fake-haired real estate mogul” in 
Donald Trump, who has comman-
deered massive media attention in  
a circus-like primary and caucus  
season.

“Fundamentally, there is a public 
service need that campaigns serve, 
and Trump has hijacked the process. 
It’s out of control,” said Murphy, a 
TIME magazine columnist and NBC 
analyst who ran the super PAC allied 

with Jeb Bush, one of the vanquished 
GOP contenders.

“We have enough reality shows,” 
Murphy continued. “I don’t know if 
the presidential election ought to be 
one.”

Credit unions can play a role in 
salving that public anger by provid-
ing financial education and financial 
services to working-class Americans 
whose wages have stagnated over the 
past 30 years, said Begala, a CNN 
political analyst and commentator 
who helped President Barack Obama 
win re-election.

“You’re in the American Dream 
business,” Begala said. “If you had 
more folks doing what you do in this 
country, the politics would take care 
of itself.”

Begala believes Clinton will win the 
general election. Murphy, who won-
dered aloud whether U.S. Sen. Marco 
Rubio, R-Fla., will “get his act togeth-
er” and prevail, believes Trump “will 
go down in flames” should he square  
off against Clinton in November’s  
election.

In an impromptu audience poll, 
moderator Paul Berry asked credit 
union leaders to pick the most likely 
winner of the presidential election by 
applauding. 

Rubio garnered the most applause, 
followed by Clinton.

Rep. Denny Heck, D-Wash.

LEGISLATORS

Heck, a former CU employee, 
delivered an inspiring message for 
CU advocates as they prepared to 
make Capitol Hill visits with legis-
lators: “CUs play an absolutely vital 
role in our financial lives—not just 
in good times but, especially, in 
bad times.”

Point-Counterpoint: CUs Have 
Role in Calming Angry Nation

Sen. Heidi Heitkamp, D-N.D.

It’s imperative for Congress to 
come together to decrease regu-
latory burden on Main Street finan-
cial institutions, Heitkamp said. 
“Legislation that was designed for 
‘too big to fail’ has turned many 
CUs into ‘too small to succeed,’” 
she said.

Paul Begala         Paul Berry     Michael Murphy
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Hill Visits

Rep. Jared Huffman (left), D-Calif., discussed CU issues with California 
CU leaders outside of his office on Capitol Hill. Huffman has supported a 
number of CU bills, including one that would allow CUs to perform more 
member business lending.

Iowa CU leaders met with Rep. Dave Loebsack (left), D-Iowa, who is a 
supporter of a bill to allow CUs to raise supplemental capital. He heard 
from his fellow Iowans about the outreach they provide to underserved 
communities, which include services in multiple languages, immigration 
loans, and an increased CU presence in the auto loan marketplace.

During a visit with South Carolina 
CUs, Sen. Tim Scott, R-S.C., 
sounded nearly as informed on 
the issues facing CUs as anyone 
walking around GAC. He told the 
group he was well aware of their 
efforts to support changes to field-
of-membership rules. 

Mike Lanotte, senior vice 
president/general counsel of the 
New York CU Association, helped 
a New York delegate prepare to 
meet Rep. Gregory Meeks, D-N.Y. 
During its visit, the group spoke 
about the importance of reducing 
regulatory burden for CUs. 
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Hill Visits

CU leaders from North Carolina filled the office of Rep. 
Robert Pittenger (center), R-N.C., to discuss regulatory 
burden and potential legislative solutions. The Carolinas CU 
League quoted CUNA’s regulatory burden study to Pittenger. 
The study shows exactly how much CUs are spending on 
compliance with regulations, as opposed to serving their 
members. Pittenger recently signed a letter calling for an 
extended examination cycle from NCUA. 

From left, Dan McCue, Alaska USA FCU; Cortney Angeley, SchoolsFirst 
FCU; Geoff Lundfelt, Alaska USA FCU; Josh Smith, SchoolsFirst FCU; 
Charles Papenfus, Inland Valley FCU; Dianne Ballesteros, CU Executives 
Society; Rep. Pete Aguilar, D-Calif.; Vanessa Alonso-Gonzalez, Comunidad 
Latina FCU; Bill Cheney, SchoolsFirst FCU; and Barbara Bean, Cal Poly 
FCU, during their GAC Hill visit with Aguilar, a former CU vice president.

Maine CU League CEO John Murphy welcomes 
Sen. Susan Collins, R-Maine, to a breakfast 
meeting. The league informed three members 
of its congressional delegation that regulatory 
burden costs Maine’s CUs nearly $50 million 
annually, according to a CUNA study.

Rep. Charles Boustany, R-La., told 
a large delegation of Louisiana 
CUs he’s interested in putting 
together a streamlined tax reform 
plan. He assured those in the 
room, however, that taxing CUs 
was “off the table.”   
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Rep. Ed Royce, R-Calif.

Rep. Randy Neugebauer, R-Texas

LEGISLATORS

Neugebauer, a lead author of data 
breach legislation, pledged his 
support for creating a five-member 
Consumer Financial Protection 
Bureau board, as opposed to the 
existing sole-director structure. 
“We don’t want just one person 
telling us what to do in the years to 
come,” he said.

Royce asked GAC attendees to 
garner support for the bill he co- 
introduced, the CU Small Business 
Jobs Creation Act (H.R. 1188). “As 
you see your members of Con-
gress, get them engaged,” he said. 
“Let’s get them on the record and 
build a co-sponsor list.” 

New CUNA Board Chairman Rod 
Staatz extolled the strength of CUNA-
state credit union league “interdepen-
dence” in his first official address.

“We are stronger together,” he said. 
“Our successes are and will be due to 
all of us working together: CUNA, the 
leagues, credit unions. All of us need 
to be involved in advocacy.”

Addressing a General Session at the 
GAC, Staatz told his audience of credit 
union advocates, “The CUNA/league 
purpose must be to support, protect, 
and advance the movement so credit 
unions grow and succeed in being 
Americans’ best financial partners.”

Why do credit unions benefit from 
strong, interdependent advocacy efforts? 

“We need to make sure banks don’t 
define who we are and therefore limit 
Americans’ access to fairly priced 
products and services,” Staatz said. 

“It’s time to stop letting banks 
define who we are,” Staatz continued. 
“We must define who we are.”

Credit unions should continue to 
communicate to legislators and regu-
lators that they are unique and exist 
to serve their members, Staatz added.

When talking with members of 
Congress, credit unions should pro-
vide examples that demonstrate their 
members-first commitment.

Staatz: CUs Stronger Together

As this year’s GAC 
wound down, CUNA 
President/CEO Jim Nus-
sle advised credit union 
leaders to not ease up on 
their advocacy efforts.

“There are 51 weeks 
left in the year for advo-
cacy,” he said. “We need 
to continue to sell the 
credit union difference.”

To that end, Nussle 
urged attendees to record 
a video testimonial and 
post it to social media 
using the #CUdifference 
hashtag.

And he offered three 
insights about advocacy:

1. Don’t think what 
credit unions do sells 
itself. “Take a moment 
every day to let people know about 
the credit union difference. It makes 
a difference to talk about the credit 
union difference.”

2. Realize that advocacy is every-
one’s job. Some influential organi-

zations, such as the National Rifle 
Association, have advocacy armies, he 
said. “That’s what we’re creating. We 
need to work together on this.”

3. Make it fun. “Credit unions are 
fun—and we should have fun doing 
what we do.”

Talk About the #CUdifference

CUNA President/CEO Jim Nussle records a 
#CUdifference social media testimonial with 
Raffo Wimsett, an operations specialist from 
Commonwealth CU, Frankfort, Ky., and a 
participant in the Crash the GAC program.
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Who’s running your  
credit union—you or  

your deposit insurer?

American Share believes a deposit insurer should 
focus on one thing: protecting member deposits  

from loss. As a private insurer, our sole purpose is  
to insure our member credit unions. We leave the 

oversight of state laws to state regulators. We give  
you the freedom to operate your business in ways  

that best serve your members.  

We give you the freedom to mind your own business. 

 
              

               



3

4
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Exhibit Hall: An Affair of Auctions, Attendees  
GAC attendees explored nearly 350 
booths from 249 companies in the 
credit union industry’s largest event 
exhibit hall.

Vendors showcased products and 
services ranging from lending solu-
tions to core processing platforms, 

while attendees networked, dined, 
and tested interactive exhibits.

Live and silent auctions benefiting 
the National Credit Union Founda-
tion, the philanthropic arm of the 
credit union system, were a new 
attraction this year. 

Foundation Executive Director 
Gigi Hyland called the live auctions 
for three large prizes, including a 
trip for two to Walt Disney World in 
Orlando, Fla.

Attendees bid on the silent auction 
items at exhibitor booths.
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CO-OP Financial Services 
conducted a champagne toast 

at its booth for President/CEO Stan 
Hollen, who will retire in May after 
11 years at the helm.

CSCU employee Jalyn Rivera 
(left) helped David Brock, CEO 

of Community CU of Florida in 
Rockledge, ward off the agony of 
de-feet with a foot massage and 
relaxing video.

American Share Insurance 
reps Charlie Roberts (center) 

and Rich Choffel (left) spoke with 
Richard Hegele, board chair of 
Mobiloil FCU, Beaumont, Texas, 
about the company’s new brand: 
“Mind Your Own Business.”

CU Solutions Group’s Lisa Rizk 
(left) discussed the CUSO’s 

“Love My CU Rewards” program 
with Scott McFarland, CEO of Honor 
CU, St. Joseph, Mich.

Olympic short-track speed 
skating gold medalist Apolo 

Anton Ohno (left) posed at the 
Fiserv booth with Suzanne Chism, 
president/CEO of Texas Health 
Resources CU, Dallas. Ohno, who 
won eight medals in three Winter 
Olympics, embodies Fiserv’s 
commitment to provide “financial 
services at the speed of life,” the 
company said. 

CU Direct President/CEO Tony 
Boutelle (right) delivered the 

company’s message of “Getting to 
‘Yes’ faster” to Jack Antonini, CEO 
of the National Association of CU 
Service Organizations (NACUSO), 
and Denise Wymore, co-founder of 
6th Story.

GAC attendees dished up chili 
supplied by Xpress Data Inc., 

which focuses exclusively on the 
creation and delivery of CU member 
documents.
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Consumer Financial Protection 
Bureau Director Richard Cordray 
told an audience of nearly 5,000 GAC 
attendees that credit unions should 
be applauded for making consumer 
protection job No. 1, even before the 
existence of the agency.

“Credit unions provide enormous 
value to millions of people around the 
country and are consistent stewards 
of consumer interests,” Cordray said 
during his General Session remarks. 
“The bureau applauds your efforts to 
advance financial education, a mis-
sion we share, through programs such 
as the reality fairs for young people 
you have held around the country.

“Credit unions did not underwrite 
the bad loans that sank the housing 
market. On the contrary, you upheld 
sound underwriting standards to pro-
tect consumers, even as it cost you 
[members] and market share went to 
financial predators that circled those 
troubled waters,” he said. “Your early 
warnings should have been heeded.”

Cordray pledged to “look at, learn 
about, and act upon the challenges” 
faced by smaller creditors that are 
striving to maintain their traditions of 
flexible yet responsible lending.

“I believe credit unions and the 
Consumer Bureau have much ground 
in common,” he said. “We both want 
to see a world where consumers 
understand their options, weigh their 
choices carefully, and make sound 
decisions. A more educated consumer 
is a central tenet of our mission.”

Cordray: CUs 
Protect Their 
Members

Rep. Steve Stivers, R-Ohio

LEGISLATORS

Stivers told the GAC audience that 
127,000 of his constituents are CU 
members, “and you really are a 
lifeline to them.” Stivers is seeking 
House colleagues’ signatures on a 
letter urging the Consumer Finan-
cial Protection Bureau to use its 
authority to protect CUs from regu-
latory burden.

Sen. Jon Tester, D-Mont.

Rep. Paul Ryan, R-Wis.

In a video prepared for GAC, the 
Speaker of the House praised 
CUs for “the value they provide” as 
financial cooperatives to more than 
100 million American consumers. 
He also said, “You’re in good hands 
with my old friends Jim Nussle and 
Rich Meade.” CUNA President/
CEO Jim Nussle served in the U.S. 
House from 1991 to 2007. CUNA 
Chief of Staff Rich Meade was his 
senior aide.

CUs “should not pay for the sins 
of Wall Street,” Tester said. He 
commended CUs for their member 
service, particularly in rural areas 
where financial services are often 
hard to come by. He told attend-
ees the most effective legislative 
advocacy comes from friends and 
neighbors who can tell their sto-
ries to policymakers to spur them 
to action.

Rep. Brad Sherman, D-Calif.

Sherman thanked GAC attendees 
for being “the largest group of 
financial executives in one room 
where no one took a [Troubled 
Asset Relief Program] bailout.” 
Sherman has introduced a pack-
age of CU-friendly legislation, 
including bills that would allow 
supplemental capital and increase 
capacity for member business 
lending.
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p NCUA’s priority is making it 
easier for CUs to do business with 
members, said Chairman Debbie 
Matz. The “Year of Regulatory 
Relief” moved the regulatory 
default switch to “yes” to make it 
easier to serve members, she said.

p Board member J. Mark McWatters 
laid out 21 ideas he said would 
improve transparency and help 
CUs serve consumers. He urged 
CUs to share stories directly with 
members of Congress to enact 
true, lasting regulatory relief.

p NCUA will “aggressively and 
thoroughly” review the Network CU 
model, which enables smaller CUs 
to join under one charter, said Vice 
Chairman Rick Metsger. “The death 
of a small CU does not have to be 
a foreordained conclusion,” he said.

NCUA Talks Regulatory Relief, New CU Model

CUs will have to accommodate the needs of “tech-savvy natives” as 
technology plays a larger role in the lives of future generations, Filene 
Research Institute Chief Impact Officer Tansley Stearns said during a 
General Session. “This next generation of members is going to demand 
service that includes digital technology,” she said. A 2015 Filene study 
found CUs that capture millennials and hold them for the long term likely 
spend time and effort to deeply empathize with the problems, challenges, 
and opportunities that generation faces.

P.A. Mack Jr. was recognized by 
Bryan Price, president/CEO of 
Indiana University CU, Bloomington, 
Ind., for his decades of service 
to CUs. Mack was named to the 
first NCUA board as vice chair by 
President Jimmy Carter in 1979, 
and also served in that position 
under President Ronald Reagan. 
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CU Legislative Action Council

CULAC Vanguard Awards are presented to the three leagues that raised the 
highest percentage of their CULAC goals during the past year:
 uHighest percentage of goal. Credit Union Association of the Dakotas for the 

credit unions of North Dakota.
 u Second-highest percentage of goal. Louisiana Credit Union League.
 uThird-highest percentage of goal. Northwest Credit Union Association for 

the credit unions of Oregon.

CULAC Trustees Awards go to the three leagues that increased their dona-
tions to CULAC by the greatest dollar amount in the last year:
 uGreatest increase in dollars raised over 2014. League of Southeastern Credit 

Unions for the credit unions of Florida. It raised $20,000 more than in 2014.
 u Second-greatest increase in dollars raised over 2014. Michigan Credit 

Union League.
 uThird-greatest increase in dollars raised over 2014. Utah Credit Union 

Association.

The CULAC Chairman’s Award is given at the chairman’s discretion to a 
league that exemplifies outstanding achievement in CULAC fundraising. The 
winner is: 
 uThe Credit Union League of Connecticut, which met its annual goal for the 

first time in 2015, increasing receipts by 41% over 2014.

The CULAC Capitol Circle awards are given to the leagues that raised 100% 
or more of their CULAC goal last year. Twenty-four leagues won 2015 Capitol 
Circle awards:
1. Credit Union Association of the Dakotas for the credit unions of North 
Dakota
2. Louisiana Credit Union League
3. Northwest Credit Union Association for the credit unions of Oregon
4. Credit Union Association of the Dakotas for the credit unions of South 
Dakota
5. Maine Credit Union League
6. Montana Credit Union Network
7. Georgia Credit Union Affiliates
8. Mississippi Credit Union Association
9. Kentucky Credit Union League
10. Nebraska Credit Union League and Affiliates
11. Heartland Credit Union Association for the credit unions of Kansas
12. Ohio Credit Union League
13. Cornerstone Credit Union League for the credit unions of Arkansas
14. Idaho Credit Union League
15. Minnesota Credit Union Network
16. Cornerstone Credit Union League for the credit unions of Texas
17. The Credit Union League of Connecticut
18. Michigan Credit Union League
19. Cooperative Credit Union Association for the credit unions of Rhode Island
20. Iowa Credit Union League
21. Carolinas Credit Union League for the credit unions of South Carolina
22. League of Southeastern Credit Unions for the credit unions of Florida
23. League of Southeastern Credit Unions for the credit unions of Alabama
24. Mountain West Credit Union Association for the credit unions of Wyoming

p CUNA President/CEO Jim Nussle  
(left) presented Joe Dearborn, 
Children’s Miracle Network 
Hospitals’ senior director, with a 
$150 million check that represents 
funds CUs raised to benefit Credit 
Unions for Kids during the past  
20 years.

p CUNA President/CEO Jim Nussle 
(left) presented the 2016 Buck 
Levins Credit Union Political Activist 
Award to Rick Hein, president/
CEO of Oregon State CU, Corvallis, 
Ore. The award, started in 2001, 
recognizes a CU individual for 
exceptional commitment to 
increasing the political strength of 
the CU movement, Nussle noted.

Awards and Honors at the GAC For more award winners, visit news.cuna.org/gac.
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p Consumers benefit to the tune of $8.4 billion because of CUs’ 
presence in the marketplace in the form of lower loan rates, higher 
dividends, and fewer and lower fees. CUNA’s Membership Benefits 
Report compares CUs’ rates and fees to banks nationally and locally, 
and calculates the dollar amount members save. CUNA President/CEO 
Jim Nussle (left) applauded the CUs that provide the biggest benefit to 
their members during a GAC General Session. Membership Benefits 
Award winners were Manchester (Conn.) Municipal FCU; GP Louisiana 
FCU, Zachary, La.; Inland Valley FCU, Fontana, Calif.; Boston Firefighters 
CU, Dorchester, Mass.; Nebraska Energy FCU, Columbus, Neb.; XCEL 
FCU, Bloomfield, N.J.; Star One CU, Sunnyvale, Calif.; Hanscom FCU, 
Hanscom AFB, Mass.; Dow Chemical Employees CU, Midland, Mich.; 
and Southwest Airlines FCU, Dallas.

CU House Hall of Leaders

Credit Union House inducted new 
credit union advocates into the 2016 
Hall of Leaders at GAC. Inductees are 
honored for their dedication to the 
movement. The honorees are:
 uRonald C. Behrens, Raritan Bay 

Federal Credit Union, Sayreville, N.J., 
and Atlantic Health Employees Feder-
al Credit Union, Summit, N.J.;
 u James C. Bryan, Ideal Credit 

Union, Woodbury, Minn.;
 u Parker Cann, BECU, Tukwila, 

Wash.;
 u Janet Davis, Kinetic Federal Credit 

Union, Columbus, Ga.;
 u Stan Fraser, Nebraska Energy Fed-

eral Credit Union, Columbus, Neb.;

 u Linda Givan, Co-op Credit Union 
of Montevideo, Montevideo, Minn.;
 u Samuel Gordon, Community 

Financial Services Federal Credit 
Union, Roselle, N.J.;
 u In memory of Ronald L. Hance, 

Heritage Family Federal Credit Union, 
Rutland, Vt.;
 u Shirley Jenkins, Municipal Credit 

Union, New York;
 uMichael D. Kloiber, Tinker Federal 

Credit Union, Oklahoma City;
 u Susan Newton, CUNA, Washing-

ton, D.C.;
 u Jim Phillips, B F Goodrich 

Employees Federal Credit Union  
(now Alabama One Credit Union), 

Tuscaloosa, Ala.;
 u Patrick J. Pierce, City and County 

Credit Union, St. Paul, Minn.;
 uC. Alan Peppers, Westerra Credit 

Union, Denver;
 uGeorge Poitou, SCE Federal Credit 

Union, Irwindale, Calif.;
 u Patricia E. Smith, Unitus Commu-

nity Credit Union, Portland, Ore.; and
 uWayne Tew, Clark County Credit 

Union, Las Vegas.
The CU House Hall of Leaders pro-

vides recognition for a distinguished 
group of individuals whose leadership 
serves as a model for credit union 
leaders throughout the country.

Project Zip Code

Project Zip Code awards go to leagues 
that have been leaders in Project Zip 
Code participation. 

The winners are:
 uThe Mississippi Credit Union 

Association for the league with the 
greatest increase in credit union par-
ticipation in 2015;
 uThe Nevada Credit Union League 

for the league with the greatest 
increase in credit union mem-
bers identified in 2015. The league  
increased the number of members 
identified by 26%; 
 uThe Association of Vermont  

Credit Unions for the greatest per-
centage of credit union participation 
in the past two years by increasing 
its credit union participation by 60%; 
and
 uThe Alaska Credit Union League, 

which received the lifetime achieve-
ment award for the highest percentage 
of credit union members matched 
during the past six years.

Awards and Honors at the GAC For more award winners, visit news.cuna.org/gac.
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Scenes from the GAC

Attendees arrived to check in for the week’s events. 
Nearly 5,000 attended.

Production specialists work behind the scenes to 
make the GAC a visually spectacular event.

Opening ceremonies featured a parade of flags 
representing all 50 states, including Louisiana (above).

The City Choir of Washington, D.C., delivered 
a stunning performance.

Outgoing CUNA Board Chairwoman Susan Streifel, 
president/CEO of Woodstone CU, Federal Way, Wash., 
passed the gavel to new CUNA Board Chairman Rod 
Staatz, who is president/CEO of SECU, Linthicum, Md.
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