
Blair:  
Keep pace 

with change

‘Never been  
more optimistic’
“Credit unions pretty much left the 

recession in the dust,” CUNA 
President/CEO Bill Cheney 

reported, as he kicked off Monday’s 
Opening General Session. He cited 
ongoing asset growth, solid credit quality, 
and loan growth outpacing savings.

While he was especially excited to 
announce that the movement is on the 
cusp of 100 million memberships, he also 
noted there are some issues to tackle 
first: tax exemption, data breaches, risk-
based capital, charter enhancement, and 
regulatory burdens.

The threat to the tax exemption is still 
real, he warned, but efforts such as the 
award-winning Don’t Tax My Credit Union 
campaign are delivering results, generat-
ing more than 1.3 million contacts with 
lawmakers.

T he scope and speed of change 
today have made leadership a 
daunting task.

But the best measure of leadership 
success ultimately boils down to one 
question: Did you do what you thought 
was right?

That’s the approach Tony Blair has 
taken during his storied career as politi-
cian, diplomat, and Middle East peace 
broker.

“There has never been a tougher time 
to be a leader,” the former prime minister 
of Great Britain and Northern Ireland told 
GAC attendees Monday morning. “Tech-
nology is changing how we live and giving 
rise to a global movement of ideas.

“The world has become less certain 
and more unpredictable than ever, and we 
have to adjust our thinking to keep pace 
with change.”

Blair has witnessed this uncertainty 
during his 114 visits to the Middle East, 
where he’s helping the Palestinians 
prepare for statehood through the inter-
national community. He says it’s crucial 
for the West to be involved in resolving 
conflict in this region and elsewhere.

“The best short-term politics is clear: 
‘It’s a mess; let’s stay out of it.’ But prob-
lems spread like tentacles if you don’t 
address them.”

Blair sees a growing battle worldwide 
between those who want free, open soci-
eties and those who espouse intolerance 
and seek to go backwards. “It’s danger-
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Target’s data breach prompted CUNA 
to be the first to call on Congress to hold 
hearings. Congress responded with four 
and possibly more sessions. 

Similar efforts are underway with 
NCUA in response to its risk-based 
capital proposal. Among the responses, 
CUNA has called on the agency to hold 
hearings to elicit input directly from credit 
unions. “This plan is simply not accept-
able,” Cheney said, receiving a rousing 
round of applause.

Along with these regulatory and legis-
lative efforts, Cheney cited the grassroots 
power of credit unions as being most 
impressive, particularly with membership 
approaching the 100-million mark. 

CUNA intends to capitalize on this 
strength, detailing a new Member  
Activation Plan designed to activate  
credit union members across the  
nation.

That effort—along with CUNA’s Unite 
for Good initiative—continues to fuel a 
strategic agenda describing why Ameri-
cans choose credit unions as their best 
financial partner. 

“I’ve never been more optimistic  
about our future than I am today,”  
Cheney said, and so together, “let’s  
seize the opportunity.” ™

Blair  >> continued from page 1

Cheney  >> continued from page 1

ous for us not to engage.”
Engagement is especially important as 

the global balance of power shifts from 
West to East, fueled by the growth of 
China and India.

“China will become as powerful as 
the U.S.,” he says. “In time, the West and 
East will have to share power. We need 
to have a strong America to stand up for 
our values. We need leaders who’ll make 
decisions based on what’s good for the 
long term.”

Despite the challenges he sees in the 
Middle East and elsewhere, Blair remains 
optimistic about the world’s future. “It’s 
a world of fantastic opportunity accom-
plished by leaders able to foster change.”

When asked what he thought of the 
three U.S. presidents with whom he has 
worked—Obama, Bush, and Clinton—
Blair deferred to diplomacy. “They’re all 
very different and I have respect for their 
integrity.” ™

CUs experienced “a very good year” in 2013 but interest-rate risk and cybersecurity pose major challenges, NCUA 
Chairman Debbie Matz said Monday. She urged CUs to avoid “the trap of chasing near-term profits by concentrating 
your portfolio in long-term investments,” and unveiled a resource page at ncua.gov with information on cyberthreats, 
tactics, and preventive measures. “The bottom line is, you need experts you can count on to answer the very tough 
question: Is my CU really protected?” Matz said. She noted NCUA continues to pursue recoveries from firms that sold 
faulty mortgage-backed securities to CUs, with 15 lawsuits active. For the entire speech, visit ncua.gov.

Sen. Corker urged GAC attendees to rally Congres-
sional support behind the housing reform bill he co-
authored with Sen. Mark Warner, D-Va. 

“I think we’re going to have an opportunity this year  
to actually pass a bill that keeps the 30-year mortgage in 
place…in a way that prevents taxpayer liability but allows 
people to have access to a modular, dynamic system,”  
he said. 

Corker’s plan would phase out Fannie Mae and Fred-
die Mac and implement a privately capitalized system 
that ensures CUs access to the secondary market. ™

Sen. Bob Corker, R-Tenn.

LEGISLATOR
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Want to cultivate a positive work-
ing relationship with the press? 
Know the media outlet’s focus 

and audience, provide fresh story angles, 
and, above all, don’t be boring.

So say POLITICO’s Lauren French, 
The Washington Post’s Ylan Mui, and 
Fox News’ Tucker Carlson. They took part 
in a panel discussion hosted by veteran 
broadcast journalist Paul Berry Monday 
afternoon.

Often the biggest mistakes organiza-

tions make when approaching the media 
is timidity, Carlson said. Don’t be afraid to 
share what makes you unique—such as 
the difference between banks and credit 
unions.

“Banks are the greedy, reckless ones—
and you’re not them,” he said. “You played 
by the rules and helped your members. 
It’s not like you’re part of the asbestos 
industry. The problem isn’t the story, it’s 
the reluctance to share it. Wusses get 
crushed.”

French asks one simple question when 
deciding whether to pursue a story: Why? 
“Why is your story compelling? Why now? 
You need a time stamp.”

Freshness is another important consid-
eration, Mui said. 

“We’re providing fresher content 
and helping people sift through massive 
amounts of information. We can’t publish 
yesterday’s news,” she said.

And when all else fails? “Flattery is 
always a good option,” Mui said. ™

When you talk to representatives, 
we all want to be on the same 
page, sharing a unified mes-

sage, said John Magill, CUNA’s execu-
tive vice president, during Monday’s 
General Session legislative and political 
update. And then he turned to CUNA’s 
advocacy staff, and asked “Where is tax 
reform headed?”

With a draft report on tax reform 
expected to be released this week, 
CUNA is confident, although we haven’t 

seen the report, said Ryan Donovan, 
senior vice president, legislative affairs. 
The report marks a new chapter in credit 
unions’ tax reform battle and will require 
credit unions and members to ramp up 
their engagement. 

With the advent of online advertising, 
it’s a changing environment for CUNA’s 
grassroots efforts, added Richard Gose, 
senior vice president, political affairs. 

Surveys of primary financial institu-
tion members show they expect to be 

engaged, and they’ll stand up for their 
credit unions. “They made a choice to 
belong to a credit union, but we have to 
educate them on the issues,” Gose said.

Pat Sowick, senior vice president, 
league relations, noted banks are 
promoting credit union taxation at the 
municipal and county levels.

That’s why it’s important to pay atten-
tion to early warning signs, she said, 
such as conversations at chamber meet-
ings—and then contact your league. ™

Media panel: Don’t be a ‘wuss’

A unified message

Lauren French Tucker Carlson Ylan Mui

John Magill Ryan Donovan Richard Gose Pat Sowick
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Tap the app for vendors and activities  
in the Exhibit Hall

If you haven’t already surveyed the 
expansive array of booths in the spa-
cious Exhibit Hall at the Washington 

Convention Center, here are two tips:
1. Take advantage of all remaining 

Exhibit Hall hours; and

2. Tap the app. Get the lay of the  
land with the help of the 2014 GAC 
mobile app. To download the app, just 
search for “GAC” in your app market-
place.

With a sold-out Exhibit Hall featuring 

more than 340 booths, the event prom-
ises a stimulating blend of cutting-edge 
solutions, interactive exhibits, giveaways, 
and prizes.  

A directory of the vendors is at your 
fingertips, courtesy of the app. ™
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National CD Rateline offers nonbrokered CDs with 
no transaction fees. That’s sweet music to the 

approximately 1,500 CUs the company serves, said SVP 
Russ Amundsen (right). He strummed the Pitbull and 
Ke$ha hit “Timber” on a ukulele that will be raffled off 
to one lucky GAC attendee. Joining him was company 
representative Icah De Guzman.

CSS welcomed new partners: D+H Cloud 
Computing, Silanis Technology, and Awareness 

Technologies. From left: Silanis’ Andrea Masterton; 
D+H’s Kevin Paugh and Keith Riddle; and Awareness 
Technologies’ Kristen Habacht and Sarah Smegal.

VP Mike Kerans (left) of Cardtronics, a provider 
of ATM and financial kiosk products and services, 

assisted Gordon Sam, board chair at Pearl Harbor FCU, 
Waipahu, Hawaii, with a promotional giveaway Sunday 
evening. 

Buzz Points Marketing Program Manager  
Holly Watson (right) chatted with Karen Knowl-

ton, EVP, Champion CU, about the vendor’s merchant-
funded loyalty program that places an emphasis on 
local communities.

Rick Choffel (right), national sales manager for 
American Share Insurance, which provides  

primary and excess share or deposit insurance  
exclusively to CUs, talked with Clark County CU’s  
CFO Christie Jordan (center) and CIO Chad  
Heese (left).

CO-OP Financial Services’ exhibition space, titled 
“Evolution is Inevitable: The Search for Conve-

nience and Safety in Payments,” provided attendees 
with an interactive look at the world history of payment 
systems, underscoring the constant drive to make 
transactions safer and easier. President/CEO Stan 
Hollen (right) chatted with VP of sales Ritch Ellis (front 
left) and regional sales manager Chris Kruger.

The GAC is the perfect opportunity to catch up 
with colleagues and clients. Josh Beck of Lower 

Valley CU (center), a Fiserv client, chatted with Fiserv 
representatives Todd Koehn and Anne Stauch.
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More than 4,400 people are at the GAC to advocate for CUs, 
including nearly 700 new attendees. On Sunday, the first-timers 
received a conference briefing from CUNA staff, including Todd 
Spiczenski, SVP, center for professional development (left); 
Claudia Grabow, online administrator/Web programmer; and 
Rich Cronin, VP, conferences and meetings experiences. Grabow 
demonstrated CUNA’s GAC 2014 app (inset) for the first-timers.

AACUL’s Farley Award  
goes to Brett Thompson

This year’s Farley League Leadership 
Award recognizes Brett Thompson, 
CEO of the Wisconsin Credit Union 

League. The American Association of 
Credit Union Leagues (AACUL) presents 
the award to a league staff person dem-
onstrating visionary leadership 
at the state and national levels. 
Thompson received the award 
at a reception held Saturday.

Before starting as league 
president in 2001, Thompson 
was an attorney specializing 
in credit union issues. His 
passion for the credit union 
philosophy drew him into the 
movement. Through his leadership, advo-
cacy has become a priority at the league. 

Thompson pioneered REAL Solutions, 
which serves as a model for other states 
in exemplifying credit union outreach 
efforts. He has also been a leader on the 
national level, working with other leagues 
toward collective goals to strengthen and 
further unify the movement.

He served as board chair of AACUL, 
CULAC, AACUL State Issues Advocacy 

Committee, and CUNA’s Examination 
and Supervision Subcommittee. He 
also served on the boards of the Filene 
Research Institute, CUNA, CSS, and 
Credit Union House, and on CUNA’s 
Governmental Affairs, Partnership, CEO 

Search, and Corporate 
Governance Committees.        

AACUL Chair Wen-
dell Lyons commended 
Thompson, saying “Brett 
has demonstrated leader-
ship on critical issues to 
the credit union movement 
on numerous occasions 
and is highly valued for his 

substantive contributions over the years.”
The award is endowed by a contri-

bution from Dr. Richard Heins, former 
CUNA Mutual CEO, and named in honor 
of Gene Farley, former Virginia League 
CEO, in recognition of his longtime 
leadership in the credit union movement. 
Nominations are made by league presi-
dents and reviewed by the Farley Award 
Committee, which includes past award 
winners. ™

A shared vision

Protecting the credit union tax 
exemption tops the list of our 2014 
priorities, said CUNA president/

CEO Bill Cheney, as he spoke at 
CUNA’s 80th Annual General Meeting. 

Other legislative issues on CUNA’s 
agenda include pushing hard for 
regulatory relief, charter enhancement, 
increased authority for business loans, 
and enhanced supplemental capital. 

Cheney also reinforced CUNA’s 
commitment to defending credit union 
access to the secondary mortgage mar-
ket and urging lawmakers to take action 
on data security issues. 

CUNA also will fight to prevent risk-
based capital from becoming an overly 
burdensome new rule. Above all, it will 
continue to pursue its shared strategic 
vision for the movement: Americans 
choose credit unions as their best finan-
cial partner.

Cheney urged credit unions to “unite 
for good” by removing barriers, creat-
ing awareness and fostering service 
excellence in the pursuit of that shared 
strategic vision.

Earlier, Board Chairman Pat Wesen-
berg reviewed a list of credit union 
achievements during 2013. She also 
called attention to an upcoming mile-
stone for the movement, surpassing 100 
million memberships. 

“Imagine what we could do if we 
could marshall the support of just half 
that number to support our issues,” she 
said. ™
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Commit to your community
CUNA’s shared system vision initia-

tive is this: Americans choose 
credit unions as their best financial 

partner, said CUNA Chairman Pat 
Wesenberg during the Opening Gen-
eral Session. 

To reach this vision, credit unions must 
Unite for Good through a shared agenda 
to remove barriers, create awareness, and 
foster service excellence, said Wesen-
berg, president/CEO, Central City Credit 
Union, Marshfield, Wis.

Credit unions fullfill all three agenda 
items by serving their communities,  
she said. 

Wesenberg shared numerous stories 
of how credit unions display commit-
ment to people over profits, interact with 
members and nonmembers, and open 
doors to a better understanding of the 
credit union difference. 

“You may have noticed a common 
element in these examples,” she said. 
It’s the people, who are the great shared 
resource of the credit union movement.

“Clearly, our people are committed to 

working with and helping our communi-
ties,” said Wesenberg. “Each of these 
efforts goes a long way toward helping 
us achieve the ‘shared agenda’ items 
of our system vision: removing barri-
ers, creating awareness, and fostering 
service excellence. 

“The more we reach out and the 
more work we do with our communi-
ties,” Wesenberg continued, “the closer 
we can come to reaching our vision of 
‘Americans choose credit unions as their 
best financial partner.’” 

Wesenberg reminded all credit 
unions to visit and post their stories  
to the Unite for Good website 
(uniteforgood.org). ™
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Step toward CU awareness

Credit unions need to do a better job 
getting their message out, said Gigi 
Hyland, National Credit Union Foun-

dation (NCUF) executive director.
“Credit unions are really bad at creating 

awareness,” Hyland told GAC attendees of 
Monday afternoon’s General Session.

Awareness, she said, is good for credit 
unions and good for consumers. Many 
are struggling without trusted financial 
partners. There’s an “amazing, huge unmet 
need” among your friends, neighbors, and 
even family members, Hyland said.

So, how can credit unions create 
awareness and encourage Americans  
to choose credit unions as their best 

financial partner? Hyland offered three 
“very simple” action steps:

1. Get involved. Be a vocal par-
ticipant in supporting your community’s 
efforts to improve financial well-being. 
Work together with non-profits and other 
co-ops.

2. Be strategic in your philanthropy. 
Link your contributions and volunteerism 
to your core mission as a credit union. 
NCUF and your league can help with 
ideas on how to do that.

3. Be a trusted source for con-
sumer financial information for everybody 
in your community, not just your members. 
Your credit union can be the place for criti-
cal financial empowerment information.

“Creating awareness is not a hard thing 
necessarily, but something we have to 
work on continually,” Hyland said.

You can talk with NCUF leaders about 
creating awareness in booth #471 in the 
Exhibition Hall. 

NCUF also hosted the annual Herb Weg-
ner Memorial Awards dinner Monday. ™

CUNA President/CEO Bill Cheney and Diana Dykstra, 
CEO of the California and Nevada Credit Union 
Leagues, announced their organizations’ development 
of PowerComment—an online tool that will enable 
widespread communication on regulatory issues 
when it becomes fully operational later this year. 
“PowerComment will allow CUs to easily learn about 
proposed regulations, discuss the rules with other 
CUs, leagues, and CUNA, and readily draft letters that 
can be sent to regulators with the click of a mouse,” 
Cheney said.
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What do you value most about the GAC?

The speakers are always top-notch and  
this year is no exception. I really value  
the networking opportunities with other  
attendees, too. We’ll be taking a group up  
to the Hill on Wednesday to meet with our 
elected officials—that part of the conference 
is so important. If you can go to only one 
credit union conference, this is the one to 
go to. 

Billie Greenlief
Board chair, 121 Financial CU
Jacksonville, Fla.

This is my first GAC, but I’ve heard a lot of 
great things about it. I spent 30 years in  
the for-profit banking sector, and now I’ve 
been in the credit union movement for about 
four years. I really appreciate how credit 
unions collaborate and share resources.  
I’m here to network, take part in the Hill 
visits, and learn more about the risk-based 
capital issue.  

Karen Knowlton
EVP of business development, Champion CU
Canton, N.C.

I’m here to learn more about the risk-based 
capital issue. Also, our credit union was very 
active in the Don’t Tax My CU campaign. 
I think we generated 40,000 responses. I 
remember my father coming to the GAC 
when I was younger, and now I’m here for my 
first GAC. My dad is on the board of Velocity 
Community CU in Palm Beach Gardens, Fla.

Jounice Nealy-Brown 
Director, Suncoast CU
Tampa, Fla.

CUs benefit all consumers
American consumers benefit to the 

tune of $8.5 billion due to credit 
unions’ presence in the marketplace.

And the nation’s 98 million credit union 
members received $6.1 billion in benefits 
during the year ended Sept. 30, 2013, in 
the form of lower loan rates, higher divi-
dends, and fewer and lower fees.

That’s the word from CUNA’s Member-
ship Benefits Report, which compares 
credit unions’ rates and fees to those of 
banks nationally and locally, and calculates 

the dollar amount members save as a 
result.

Some of the credit unions that provide 
the biggest benefit to their members are 
at this conference. They were honored 
for their generosity yesterday during a 
presentation at the CUNA booth.

Based on an analysis of participating 
GAC attendees’ rates and fees, these 
credit unions provide the greatest value to 
members:
™ United Health CU, Burlingame, Calif. 

(less than $75 million in assets): $248 per 
member household;
™ Boston Firefighters CU, Dorchester, 
Mass. ($75-$250 million in assets): $601 
per member household; and
™ Melrose CU, Briarwood, N.Y. (more 
than $250 million in assets): $993 per 
member household.

CUNA’s economics and statistics 
department produces the Membership 
Benefits Report. Visit cuna.org and select 
“research & strategy.” ™

From left: CUNA’s Bill Hampel 
presented the Membership Benefits 
Performance Awards trophies, for 
CUs with $75 million to $250 million 
in assets, to represntatives of St. 
Louis Community CU, UniWyo FCU, 
and Boston Firefighters CU.




